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About Ganassa

Ganassa was founded in Japan in 2016, and today has Uur CIlentS

three offices in Tokyo, Shanghai and Singapore, and
editorial teams in Seoul, Hanoi, Bangkok and Jakarta.

We are a team of digital foothall media experts, specialized
In the creation, localisation, development and maintenance
of websites and social media networks.

We work in Japan and across Asia with a crew of local
creators and editors, and we have a close relationship
with the fans and the foothall community.
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We offer top quality services at affordable prices.

Our mission is to create a bridge between the foothall
cultures in Asia and those across the rest of the world.

Because we love foothall.
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Our Services In Asia

- Social Media Creation and Management
- Website and Online Store Localisation
~ Content Localisation
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Vietnam - Translations
- Data Research and Analysis
~ Fan Club Creation
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About a year ago, in the summer of 2019, we were looking for ways to enhance the portfolio of services we offer our clients, and decided to focus

upon certain research. Our task was to gain a solid grasp on the behaviour of the fans in the region where we work, East and Southeast Asia. The first
question was: “Which are the most popular clubs in each country?” We also wanted to get more information on the fans, and specifically who they are:
how old they are, what jobs do they do — we wanted their full profile! Finally, we hoped to learn about their behaviour vis-a-vis their lives as supporters:
how do they get informed about their favourite clubs? Do they watch every match? Have they bought an official jersey this season?

Well, it has been said that nowadays you can find anything on the internet, so we approached our search with great optimism... only to discover that
basically none of the data we were looking for existed - or if it did, it was not public. As some of us have worked for more than ten years as chief or
managing editors in Asia, we decided to pull some strings and asked our influential friends in the region — top journalists, TV producers, heads of fan
clubs, players etc. with the same result: we got some interesting opinions, but no hard data.

How is this possible, we wondered? We live in an age when football has finally opened its doors to data: Moneyball, Soccernomics, Soccermatics, with
plenty of online platforms capable of dissecting every element of a football match... Is it possible that nobody has taken the time to gather data on the
most important people in the game — the fans?

Be that as it may, it was clear that there was only one way to get the data that we wanted. So, we rolled up our sleeves and — as we have done several
times in the past — brought together a team of football brains from across Asia and started gathering information from six different countries. Beginning
with Southeast Asia, our goal was to interview hundreds of people in each country, approximately half of them in the streets and the other half online.

It is not always easy to get the busy and somewhat shy Asian people to open up about their passion for football, but we quickly gained experience and
after overcoming a few hiccups we cruised through the first four countries. Alas, as we started with the fifth, early in 2020, COVID-19 swept across the
planet and we were forced to complete the surveys in China and Japan mostly online. By the end of spring 2020, we had gathered over 130,000 pieces of
data, provided by almost 5,500 European football clubs’ fans in Vietnam, Indonesia, Singapore, Korea Rep., China and Japan.

We then organised all information into six separate reports plus a regional summary. For the most part, the data confirmed the impression that many of
us who had worked in the region for several years had, but, for the first time, it gave us precise numerical details on fans tastes and behaviour. So we
now finally know for a fact that Manchester United is the most beloved club in East Asia, that LaLiga's popularity has surpassed Serie A, that Asian fans
love social media (but in their own language!), that many still buy counterfeit jerseys and that in the Orient as well, Borussia Dortmund is every football
geek’s “second favourite club”.

Most interestingly perhaps, we have managed to profile reasons why fans choose or change their favourite club, the influence parents have on such
choices, and how support for a European club mixes with that for a local team and national teams. Overall, we believe we have successfully begun to
define the “body and soul” of Asian fans. However, this is only the beginning. A lot of lessons were learned in the making of this research, and there are
already plenty of ideas to improve it in the years to come.

We offer our work as our contribution to the ongoing discourse on football as a worldwide phenomenon. We hope that the leagues, clubs, media,
sponsors, fans and football lovers around the world can make good use of the data we are willing to share with the community; and we are always open to
ideas, comments and criticism that will allow us to come back with an even better report.Thanks to all who have worked on this project, and all who will
read and utilise this data. But mostly, thanks to the Asian football fans, who found the time and were willing to tell us about themselves: the hope is that
thanks to this research many will be able to serve them better - as they deserve

Cesare Polenghi

Ganassa LLC, CEO and Founder
Higashikawa, Japan

June 25, 2020
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survey's Respondents

Street Female
7 42 8, [ 13.2
ﬁl]ther
: Male 0.3%
e _
Average Age Source Gender
0-5yo 2.4,
6-11yo 29.17
12-14yo
15-20y0 32.1%
21-30y0
Over 31
Average age when 104 207 307 Iy
hecame a supporter ° ° ° °

Peak year when most
East Asians started to follow a
European club

-90 9 92 93 9% 95 9 97 98 99 00 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19

Occupation

Student
Government
IT

Education
Unemployed
Business
Freelancing
Tech
Services

Management
Other

457

10% 207 30% 40% a0%
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Indonesia Vietnam Singapore

a20yo

40yo

30yo

20yo0

10yo

48.5y0

43.5yo
! h2yo

38.5y0

31.5y0 32.5y0

29.5y0

24.5y0
22y0

17yo

e Japan . KoreaRep.  “®Singapore @ China © Vietnam M ndonesia

Average Age Country  mm Average Age Responders | Average Age when became a Fan

The Ganassa Report
The State of European Foothall in Asia
©2020 Ganassa LLC, Japan



\1

!.-? o~
The Ganassa Report k

T e State of Europea oothall in Asia

es ©22 aLLC, Japa




The Ganassa Report
The State of European Foothall in Asia
©2020 Ganassa LLC, Japan



Most Supported Clubs in East Asia

Manchester United
Liverpool
Barcelona
Arsenal
Chelsea
Real Madrid
Tottenham Hotspur
Juventus
Manchester City
Milan
Bayern Munich
Inter
PSG
Borussia Dortmund
Atletico Madrid
other
Manchester United | | | | 254 Liverpool 16.67
Arsenal | | 17.7% Barcelona
Liverpool DYy Manchester City
Barcelona 9.3% Arsenal
Real Madrid : L Manchester United
Ch;l;:: |:12; Juventus
Juventus 3&3% Chelstfa
Bayern Munich 3.1% Real Madrid
Inter 2.8% Inter
Manchester City 2/, Mitan
Borussia Dortmund | 1.7% B
Tottenham Hotspur | 1.7% Atletico Madrid
PSG | 0.8 Bayern Munich
Everton | 0.6% PSG
Roma | 0.6% Borussia Dortmund
other 3.9% other ‘MJ%
China @) Japan(®)
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Tottenham Hotspur 19.7% | Manchester United 22.67,
Manchester United Barcelona
Liverpool Liverpool
Barcelona Real Madrid
Real Madrid Chelsea
Arsenal Arsenal
Chelsea Juventus
Manchester City Milan
Bayern Munich Inter
Juventus 3.1 Manchester City
Atletico Madrid 1.6 Bayern Munich
Borussia Dortmund 1.6% Tottenham Hotspur
PSG 1.3% Roma
Milan | 0.5% PSG
Inter | 0.4% Ajax
other 1.7% other

Korea Rep. Indonesia @

Manchester United 25.2%, Manchester United 26.17
Chelsea Liverpool
Barcelona Arsenal
Arsenal Barcelona
Liverpool Chelsea
Real Madrid Tottenham Hotspur
Juventus Real Madrid
Manchester City Manchester City
Tottenham Hotspur Juventus

Bayern Munich
Milan

Borussia Dortmund
PSG

Inter

Roma

other

Bayern Munich
PSG

Borussia Dortmund
Atletico Madrid
Ajax

Milan

other

Singapore &
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Most Supported by Age and Gender

Barcelona
Manchester United
Liverpool
Manchester City
Real Madrid
Juventus
Tottenham Hotspur
Chelsea

Arsenal

Bayern Munich

other

Manchester United
Barcelona
Liverpool

Real Madrid
Chelsea

Arsenal
Manchester City
Tottenham Hotspur
Juventus

Bayern Munich

other
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Manchester United
Liverpool

Arsenal

Barcelona
Juventus

Milan

Real Madrid
Tottenham Hotspur
Chelsea
Inter

other

Barcelona
Manchester United
Liverpool

Real Madrid
Tottenham Hotspur
Juventus

Arsenal

Chelsea
Manchester City
Milan

other
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Irends by Age

Over 30 All (avg. 25.3 yo) U20 U16
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Barcelona

Real Madrid
Borussia Dortmund
Juventus
Liverpool
Manchester United
Manchester City
Arsenal

Bayern Munich
Milan

Tottenham Hotspur
Atletico Madrid
Inter

Chelsea

PSG

other

10.9%
10.9%

10.7%

217

of East Asian fans support
a second and a third club

11.67.

of East Asian fans support
a second, a third and a fourth club
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Singapore
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Most Supported League (by Club)

Premier League 62.57

Laliga

Serie A

Bundesliga

Ligue 1

other

10% 207 30% 407 207% 607% 70%

Korea Rep.

Bundesliga

Indonesia Vietnam Singapore
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Reasons for Supporting a European Club

Family Friends

Al
Player or Manager Playstyle

History

=



China

) 4

History

o
@ i
8 oll

Player or Manager

O x

S

@ o Japan
/AN

< Player.o!!/lanager
IRy

History

2. KoreaRep.
r ol
o , | Playeror Manager

S

) 4

History

e Indonesia
A
- P .l!4
0 ayer or Manager
IRy

History

® Vietnam

)4

r ol
History

O x

S

Player or Manager

2_ Jdingapore

) 4

History

Player or Manager




Influence of Parents

Supports different club from father
29.8,

Father is not interested in foothall

Supports same club as father .
49.8%

14.5%

Doesn't have / know father
5.8%

Supports different club from mother
1.2

Supports same club as mother
b6l

Doesn't have / know mother |
2.67,

Mother is not interested in foothall
~ 85.6)

100%
22.9% 87.8/
75% [ )
507 %
257
122, I

Father Mother
B Supports a European Club Doesn't support a European Club
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Singapore

Indonesia

Korea Rep.

Vietnam

China

Japan

Supports
Sdme team as

Father

Singapore

Korea Rep.

Indonesia

China

Vietnam

Japan

-
SUports

Sanie teamas

Mother
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Supporters
who have Switched
to another club

Switched Did not Switch

-11yo

12-1kyo

15-20y0

21-30yo0

31-yo

137

1.6

Age at
which Switch
happened

43.47

Fell in love with another club

Favourite player changed club

Fell in love with a player and supported his club
Don't know / Don't remember / Other

Club supported was playing boring foothall
Lack of results

Disliked how the club is managed
Favourite manager changed club

Disliked the players

Disliked the manager

Family / Friends

Disliked the supporters

=

Reason
for
Switching
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Manchester United
Real Madrid
Barcelona

Milan

Arsenal

Chelsea

Juventus | MOSt

Ba?'ern Munich Abandoned
Borussia Dortmund . Clubs

Inter

Other 16.97.

Liverpool [N 15.22
Barcelona [SSSESEEEEEN 11.2/
Real Madrid | ISSSSSSESSSNNNNN 8 97,
Manchester United | 8 4,
Arsenal | § 1,
Juventus |[ESSSEEEEENRNNN 6.0,
Manchester City |[ISSSSSNNNN7.7
Chelsea [RSSNNN 6.4
Tottenham Hotspur [N 6.3’

Borussia Dortmund -2.7"/0

over |
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Most Adopted and Abandoned by Country
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B Most Abandoned Club

Y/ 10% 15% 207 257 30% 39% 407 YA
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Japan

Vietnam

Korea Rep.

Indonesia

China

Singapore

® L1

Switched

207 297,

Japan

Vietnam

Indonesia

China

Korea Rep.

Singapore

Switched club
when favourite player
transferred

VA ok
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Internet News Internet News

(local language) (foreign language)

Social Media Social Media

(local language) (foreign language)

/

7

Al )

L and Magaznes Uther
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Internet News Local Language &

China
Japan
Korea Rep.
Indonesia
Singapore

Vietnam

20,  40% 607  80%

Internet News Foreign Language &€

Vietnam
Indonesia
Japan
China

Korea Rep.

10% 207 30% 40  50%

Vietnam
Japan
Indonesia
China
Singapore

Korea Rep.

Social Media Foreign Language &

Indonesia
Japan
Vietham

China

Korea Rep.

207, 407 607



TV L Newspapers and Magazines ]
China China
Vietnam Japan
Indonesia Indonesia
Korea Rep. Vietnam
Singapore Korea Rep.
Japan Singapore




Watching Favourite Club's Matches

All Matches 100
13.9%
None \
2.4/, - 757,
Few Matches
0 Most Matches
13.9% 43,31 01
257,
/
Some Matches
26.9,
Bl Watches at least 757
of favourite club matches

18.6% 14.6% 2.8
16.1% 6.340.5/,

13.4/ 11.2% 0.67

1231 14.2% 4.1%

Korea Rep. WLXYA _ 222,  1.24

I Watches All Matches g Watches Most Matches = Watches Some Matches Watches a Few Matches Never Watches Matches
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12:3
18:3

21:0

0:00 k.o.
20:3
2:30 k.o.

k.O.
k.o.

15:00 k.o.
k.O.

18:00 k.o.

k.O.

SN
Q
-

ea Rep.

r'~

12:30 k.o.
19:30 k.o.
15:00 k.o.

22:00 k.o.
18:00 k.o.

1:00 k.o.
20:

k.O.

15:00 k.o.
20:00 k.o.

18:00 k.o.

18:30 k.o.

15:00 k.o.
21:00 k.o.

18:00 k.o.







Purchasing Favourite Club’s Jersey

o o

o ) C
dh

I —
andonesia 19.9% 26.2], 53.9,

I
Korea B4 104 7.1

°Vietnam 15.1 38,8 H%m 5.1

207, 407, 607, 807 1007
m Purchased official jersey [ Purchased counterfeit jersey  m Did not purchase jersey

*Data for China are not available
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Following Local Football

Follow a local club and the local league

Not at all
227,

Mildy
24,67

Fully

-~ 30.8

Mostly

21.87,

Follow the National Team

Not at all
10%

Mildly
1500

Mostly
29.7%

=

Fully
- B33
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Japan

China
Indonesia
Korea Rep.
Singapore Supportior
| local cluhs
Vietnam
10% 207 30% 40% 50% 60% 710% 807
Korea Rep. @ 87.41
Vietnam > ' 85.17%
Indonesia ' 83.9
Japan
China SUppIOI‘t
fok\National
Singapore {eaim

10% 207 30% 407 a0% 607 70% 807% 90%
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1. & Manchester United
2. 1 Liverpool

J. < Barcelona

4. © Arsenal

h.(®) Chelsea

]. £ Tottenham Hotspur
8. J) Juventus

9.@) Manchester City
10.8 Milan

4. %% Bayern Munic

June 2020

& Real Madrid

5. J) Juventus

10 Arsenal

201819

1.

Barcelona

8. ¢ Tottenham Hotspur
9. Chelsea
10.)) Juventus
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T
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BVB Asia, SingaporeSpurs, Juventus Fan Club Singapore, @themandalorian, Cesare Polenghi, BVB China, Bundesliga
International, Milan Circle China, SSC Napoli Fans China, Union of Man Utd Fans China, Roma Fan Club China, Zhijie Shao, Li
Hao, @MostHandsomePatrickNightStar, Dan Orlowitz, Emanuele Larese, Chelsea FC, AC Milan Academy Tokyo,
@Jaewon_1996, juventus.kr, Nine Sport Inc., FX Steven Danis, Zakky Bunyanum Marsus, FourFourTwo Indonesia, Juventus
Official Fan Club Indonesia, Arsenal Indonesia Supporters Regional Cilegon, Real Madrid Fans Indonesia, Phap Luat Online,
Pham Nguyét Ha, Goal.com Vietnam, Fanpage Manchester United Supporters Club in Vietnam, Fanpage Official Supporters
Club of Chelsea in Vietnam. *Al crtits are given i no particulr order

The total number of valid forms used to compile the 2020 Ganassa Report report is 5457. Interviews were conducted in the
streets and online in six different countries: Vietnam, Indonesia, Singapore, Korea Rep., Japan and China. Street interviews
were conducted mostly at university campuses and during work breaks in areas where office workers have lunch. The
utmost effort was put into interviewing people of all genders and of every age. Online data was acquired with the cooperation
of reliable regional websites, Facebook groups, Twitter and Weibo accounts and with the help of influencers™ accounts. Great
care was put into selecting unbiased sources and in checking the reliability of the data. A comparison between street and
online data was used to confirm the consistency of the data. Confidence Level (957%) and Margin of Error (+37%) were kept
within professional standards. When data had the same values, alphabetical order was used to tiebreak. The terminology in
questions about watching matches (All, Most, Some, Few, None) was explained to interviewees by using respectively the
following values: 100%, 75%, 50%, 257, 0%. Questions about following local football (Fully, Mostly, Mildly, Not at all) were
explained to interviewees by using respectively the following values: 1007% 707, 357 and 07.

Logos and emblems are protected by copyright belonging to the respective owners. We believe that the use of low-
resolution images in this report may qualify as fair use under the Japanese law. Use of the logos here does not imply
endorsement of the organisation by Ganassa LLC, nor vice versa. This is a non-profit, freely distributed document.
The views and opinions expressed in this report are those of the authors. Data contained in this document can freely be
reproduced, by quoting the full name of the report: “The Ganassa Report 2020: the State of Football in East Asia™ and the URL
“www.ganassa.jp’.
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